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MED

E ELL N,
AN E ATIONAL E TINATION
Medellín, the capital of the department of Antioquia 
and a city known for its temperate climate, 
mountain scenery, enterprising population, and 
history of transformation, has been recognized 
globally and forged a place in the world on the 
strength of its educational programs and urban 
planning.

UNESCO has acknowledged the efforts of Medellín, 
a metropolis where education has been a key tool 
for bridging the inequality gap and driving social 
transformation and territorial development, by 
including it in its Global Network of Learning Cities 
since 2017. The priority that has been given to this 
area has been reflected in a stronger educational 
system in the city, an enhanced commitment to 
quality, an increased sense of belonging, and the 
promotion of opportunities for all.
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1  of the country s 100 largest 
companies were founded and or have 
their headquarters in Medellín, including 
four of the top five  Grupo ito, Grupo 
Sura, E M, and Grupo Argos.
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ounded in 1 0 and the first university in Antioquia to 
obtain igh uality Accreditation from the National 
Education Ministry, Universidad EA T is an institution 
that is convinced that academic e cellence, the 
strengthening of faculty teaching and research 
efforts, and an improved national and international 
presence are key pillars for impacting communities. 

n keeping with these ob ectives and also considering 
the requirements of the new urban agenda and the 
sustainable development goals S Gs , there is a 
pressing need for work plans that revolve around 
humanity centered learning, discovery, creation, and 
culture, coupled with the development of society
building partnerships with local and international allies, 
as set forth in our Itinerary 2030.

The high quality of this offering is reflected in the S 
orld University ankings 2022 , in which EA T is 

positioned among the 7 best universities in Latin America.

The School of Management is the third business 
school worldwide and first in Latin America to achieve 
accreditation from the usiness Graduates 
Association GA . n 2021,  universities participated 
in the U  Green Metric orld University anking. 
EA T was ranked 1 0th globally, 1 th in Latin 
America, and 12th nationally.

earl   

10,000  
undergraduate students

undergraduate and graduate 
alumni

Around

graduate students
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 School of Management  & Business

 School of Law

 School of Arts & Humanities

 School of Finance, Economics &
Government

 School of Applied Sciences & Engineering

E S  FA S

• Campus park with 2 ,  m2 of green areas 
and 1 , 7 m2 of sports areas.

• iodiversity of animals on campus
 species of different animals, 2 species of 

birds, 1 2 types of plants and trees, 0 types of 
orchids .

• Medical and sports services
• EA T Language Center
• sychological support

• More than 10  active learning laboratories
• Multiple food courts
• orkshops and artistic activities groups

research incubators 
and  

students 
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in terms of number of patents 

 
research groups  

 
spin offs 

and new creations



T
A ROA
RO RA

Entrepreneurship & 
Innovation 

he Stud  A road rogram see s to 
e pand the vision of its participants and 
promote nowledge, its management, 
discover , creation, and application of 
solutions in local, regional and glo al 
pro lems in a different environment 
through the direct contact with diverse 
higher education institutions and highl  
relevant companies that also point to the 
internali ation of nowledge  
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Urbanism Business 

E onomi s an  inan e 

City transformation 

TO IC
Tailor made programs for undergraduate students, graduate students and entrepreneurs 

Some of our most popular themes include

Our city and our university are recognized for 
its strong links and role within the Medellín 
entrepreneurial system, making us a a key 
actor in topics relating to urban and social 

transformation of the city.

umanities En ineerin  ien e



These are reference values for a one week e perience, the
values may vary over time.

The missions must be confirmed at least a month and a
half in advance ideally  months before .

The proposals include an accompanying professor per group of 
10 participants. 

ncludes 
Academic sessions at EA T 

usiness visits 

Cultural activity 

Single accommodation for the professor 

Accommodation in a double room for the 
participants 

Ground transportation airport hotel airport 

Ground transportation for the company visits 
and cultural activities 

reakfast 

Lunch 

Snacks 

Closing cocktail 

Coffee station during the day 

Certificate and digital badge 
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Universidad eruana de Ciencias Aplicadas

A   

N

urdue University

Tecnol gico de Monterrey

University of St. Gallen

Universidad ESAN

Marymount University

Universidad Cat lica 
de la Santísima Concepci n

Metro de Medellín uta N ancolombia

Laboratorio del caf arque E plora Argos
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E mail  cacandiav eafit edu co

 L   
E mail  dloai av eafit edu co

 Address  arrera  o  Sur  Blo   Fifth floor 
Medell n, olom ia

www eafit edu co international


